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Don't Hesitate 


Let me first start off by saying, "Congratulations on. 
another record-breaking month.” American Income 
and National Income’s sales force brought in a t 
of $9,547,926 in Net ALP for the month of July. 


Second, let me say I am overwhelmed at the 
possibility we are getting closer and closer to having a 
$10 million month, and I am pleased we keep raising 
the bar = for oursel 


1 heard a saying recently and wanted to share with 
you what | got from that message. The saying is: 

“These things are good in little measure and evil 

in large: yeast, salt and hesitation 


In other words, hesitation is good if only for a brief 
moment. Conversely, if hesitation is something 
which lasts more than a moment, an opportunity may 
pass you by. 

At American Income, I believe hesitation is not a 
part of our vocabulary. 1 believe we have not missed 
ап opportunity, a moment or a chance to prove we 
are the best union company or the best sales force 
working in the insurance industry today. 


Having said that, L want us to throw caution to the 
wind and give our $100 million goal a fair shot. 1 
know we can make this goal a reality. 1 believe we 
can make it a reality, and I am confident it will 
happen. It is now up to you — believe you can do it, 
and know you have the confidence to make it 


happen. 
A sales force that can pull in record-breaking 
numbers month after month can feasibly pull in 
record-breaking numbers year after year. I believe 
this as fact and you should too. 
Henry Ford ЇЇ once said: 

“Nobody can really guarantee the future. The 

best we can do is size up the chances, calculate 


the risks involved, estimate our ability to deal 
with them and make our plans with confidence.” 


I did the math, compared our abilities with our 
capabilities, and I made the plan with confidence. 


Lam excited because as we finish out the year 1 am 
confident we will have a record-breaking month in 
both September and October. I am also confident we 
will have a record-breaking December to finish the 
year off with a bang. 

We are working hard everyday to provide you with 
the tools you need to succeed. We are also looking 
for new ways to provide you with incentives and 
motivation. This month's magazine is packed-full of 
interesting motivational incentives. Take a look on 
Page 4, we have highlighted Hawaii and the new Six- 
Months Contest. On Page 12, we have showcased 
the reinstated Founder's Club, and on Page 13, we 
touched on the new President’s Club. Also, we 
introduced the new AIL Cancer Plan on Page 16 and 
17. Plus, don't forget to check out Larry Strong's 
comment on Page 19, and find out what's going on in 
the New York Public Relations arena on Page 21. 


Without hesitation, I can say there is so much going 
on Company-wide that it is hard to keep track, and, 
with this flurry of activity, we are sure to see our way 
to $100 million and beyond. Just remember, if we 
build our furure now, American Income and National 
Income will be a force to be reckoned with in the 
union market, now and for generations to come. 


Get Excited! 
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Dates to Remember 


Wednesday, Aug. 27, 2003 
Al business and PR credits must be received 
in Waco to count for August production. 


Monday, Sept. 1, 2003 
The Home Office will be closed for the Labor 
Day holiday. 

Friday, Sept. 26, 2003 

Al business and PR credits must be received 
in Waco to count for September production. 
Wednesday, Oct. 29, 2003 

AII business and PR credits must be received 
in Waco to count for October production. 
Monday, Nov. 24, 2003 

Al business and PR credits must be received 
in Waco to count for November production. 
Monday, Dec. 29, 2003 

AII business and PR credits must be received 
in Waco to count for December production. 


Total Bonuses Paid Out 

This month American Income paid out a 
total of $755,509.60 in bonuses, For more 
information on American Income's monthly 
bonuses tum to Page 15. 


EDITOR'S PAGE 


Congratulations are in Order! 

Abdulrazzag Ahmed, an Individual Producer with the Scott 
Smith Agency, has achieved $100,000 of in force premium 
‘over the last 13 months. 

Yvonne Hernandez, a GA with the David Cohen Agency, 
has achieved $100,000 of in force premium over the last 

13 months. 

David Wang, an MGA with the Scott Smith Agency, has 
achicved $200,000 of in force premium over the last 

13 months. 


Look for the Asterisk 

The asterisks, shown throughout the magazine, indicate that 
place will be a year-to-date award winner. The Producers, 
who will be recognized at the Atlantis Awards Presentation, 
are as follows: the top SGA from cach category, the top 
two PR Managers and the top three PR Representatives from 
each category, the top five MGAs, the top SA, the top five 
GAs, and the top ten Individual Producers. Check your 
production! If there is an asterisk by your position, you 
‘could be on your way to The Bahamas! The convention 
will be held June 3-6, 2004, 


Required Retention Rate 

Effective Jan. 1, 2003, to be eligible for bonuses and featured 
in Spotlight, top Producers must meet the required Retention 
rate, or the minimum Net to Gross. Net to Gross is only used 


during the Producer's first eight months. 
Retention: 67.0% 


Net to Gross: 78% 


Gracias, Mesi & Thank You! 


Dear All: 


We vill take i 4 

eir edi d un 
bring this nev program into being. 

Many thanks, 

Cares E. Herr 

Chion Label & Senice Trades Dept. Presiden 
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SIX-MONTHS CONTEST 


Did you Know. . . 


% Hawaii is made up of 137 islands which are situated at the 
northern tip of the Polynesian Triangle, an expanse of 
ocean approximately the size of North America and 
Europe combined. 


% Hawaii is home to the longest continuously erupting 
volcano. Kilauea Caldera has been producing a 
nce January 1983 


flow 


% From the mountain of Wai'ale'ale, the wettest spot on earth with 
an average 485 inches of rainfall a year, to the summits of 
Mauna Kea and Mauna Loa, where there are often 
blankets of snow, Hawaii has virtually every 
geographic formation, terrain and climate to be 
found on Earth, 


% If you're afraid of snakes, Hawaii is the place for 
you. Hawaii has no snakes in the wild. 


% That cultural diversity is what gives Hawaii its 
unique character, Almost every nation and ethnicity 
can be found in Hawaii. From food to art and music to 
customs, it is all represented in one way or another. 


* Hawaii has the only U.S. city to be founded by royalty. 


% Hawaii is one of the most geographically isolated, 
continuously populated spots on Earth. 


* Hawaii offers more than 300 exciting things to do 
= ocean adventures, must-see attractions, helicopter 
tours, award-winning luaus, historical monuments 
and national parks. 


Did you know 
you could be eligible for a trip to Hawaii? 


To discover more about Hawaii and its rich background log onto 
hawaii.com or be a winner in American Income and National Income” 
Six-Months Contest. Join fellow Producers in February 2004 as you 
embark on a journey of discovery and adventure — experience 
Hawaii up close and personal. For more details on the Si 
Months Contest, contact your SGA or log onto ailife.com. 


Aloha! 
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. INDIVIDUAL PRODUCERS 


Metairie, LA 


Santa Rosa, CA 


Woodridge, IL 


‘Winnipeg, MB 


Jacksonville, FL 


Columbus, OH 


g Los Angeles, CA 
y Irving, TX 
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|. Rusty Jewell 

. Sharon Zalat 

j. Nadia King 

|. David Wang 
Timothy Cruise 
John Rice 

- Dimitri Gailit 
John-Christopher Go 
James Dattilo 
James March 

. Lea Somo 

. Terry Sullivan 
Rachel Arenas 

|. Marlon Underwood 

j. Matthew Wolfanger 

. Gaurang Pandya 

Robert Ulreich 

. Roy Glover 

. Tim Molitor 

. Gerardo Leon 


- Rusty Jewell 

. David Wang 

Timothy Cruise 

Marlon Underwood 

. James ранно 

. Matthew Wolfanger 

- Russell Morris 

. Ruben Soberanes 

. Michael Nowak 

. Jinzhou Zhao. 

- Samuel Christmas 

. Stefan Reynolds 

. Robert Ulreich 

|. Karen Mcüuoid. 

. Allan Gilbert 

. Jennifer Baron 

. Mary Ann Gaelic 

. Gaurang Pandya 

. Nanda Duraisami 
20. Scott Remmey 


INDIVIDUAL PRODUCERS 


$186,752 
145,124 
126,101 
114,415 
104,394 
101,037 
91,285 
89,402 
85,789 
84,961 
83,538 
82,834 
82,603 
81,722 
81,518 
81,106 
79,218 
71,387 
77333 
76,997 


Rusty Jewell Nick Nilkowski 
Keith Zabrocki Marc Morton 
Sara Beckley Altig-Orlovic 
David Wang Scott Smith 
Steven Jakubczak Scott Smith 
John Rice Jatott-Foti 
Chad Deley Rick Altig 
Donna Coffey David Cohen 
James Dattilo Marc Zipper 
Kent Booze Май Basov 
John Baldo Giglione-Brister 
Terry Sullivan Geneser-Geneser 
Ryan Stenglein Rick Alti 
Marlon Underwood Scott Smith 
Paul Rumbuc Durhon Oldham 
Margaret Harrison. Joshua Chalom 
Roger Johnson. Jatoft-Foti 
Shashi Parekh 
Tracy McNallan Rick Altig 
Kent Booze Vlad Basov 


T Percentage of Net o Gross. 


All Time Record to Beat 


Year: $277,779 Net ALP Marlon Underwood 


Rusty Jewell Nick Nitkowski 
David Wang Scott Smith 
St Ibczak Scot! Smith 
Marlon Underwood Scot! Smith 
James Dattilo Marc Zipper 
Paul Rumbuc Durhon Oldham 
Marc Zipper 
Doreen Ryan-Foti Jatott-Foti 
Jim Bianchi Durhon Oldham 
Rob Hay Rick Altig 
Kevin Khadivian Scott Smith 
Lawrence Hauck Steve Friedlander 
Roger Johnson Jatoft-Foti 
Lawrence Hauck Steve Friedlander 
Denise Gilbert Scott Smith 
William Cook Tom Williams 
Lawrence Hauck Steve Friedlander 
Margaret Harrison Joshua Chalom 
Bill Hayer Rick Altig 
Jeffrey Dinocento Eric Giglione 
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CONTRIBUTIONS 


MONETARY DONATIONS 


American Income & National Income * Contributed $200 to the Northwest Oregon Labor 
+ Contributed $500 to D.C. Friends of Ireland for the Council picnic. 
2003 Belfast Children's Summer Program. Gave $200 to the VFW patient family housing fund, 
+ Contributed $500 to the Halifax Labour Day Donated $250 to the London Labour Council. 
Planning Committee. Gave $250 to the Waterloo Regional Labour Counci 
+ Donated $500 to the United Association of Journeymen Donated $100 to the North Bay Labour Council 
& Apprentices of the Plumbing a iui 
ud ER ces 9! ihe Plumbing anal Piping ну Donated $500 to the Ottawa District Labour Council. 
ig Agency Contributed $250 to the Firefighters’ Golf Tournament. 


• Gave $200 to the Kingston Labour Day fund. Contributed he IBT Joi cil 8 
+ Contributed $250 to the Saskatchewan Provincial ини IO META Collis Chu 


Building Trades Association. ин 

+ Donated $410 to Local 71% Dad’ ament, acheter pt ad 
ша F410 о Loral Vy acts СО тортам = Donated $2,000 to be a sponsor of the United Way and 

+ Contributed $500 to the Washington State Building Labor Golf Outing, 


Trades scholarship. 


Guy Rouelle Agency 


. Gave $450 for the On Course for Courage program. > Gave $100 to the Vermont Fire Cadels Academy 
+ Gave $400 to the Fondation de lecole Horizon-Soliel. scholarship program. 
+ Donated $300 to the Paris Landing Conference. + Donated $100 to an injured local firefighter. 
+ Contributed $200 to the CJA Local 247 picnic. 
» Contributed $150 to the Alberta Regional Council 
of Carpenters, Total $8,710. 
Rick Altig Agency Mike Jones Agency 


+ Donated prizes to the USWA 7619 Golf Tournament. » Donted 600 Ibs. of food to the Labor Bank on behalf of 


the Letter Carriers Local 700. 


Guy Rouelle Agency 
* Donated a carload of canned goods and food to an 
injured local firefighter. 


+ Participated in the Building Trades Dad's Tournament 
* Contributed prizes to the USWA District. 

* Participated in the UFCW 555 Golf Tournament. 

+ Participated in the IBT 328 Golf Tournament, 
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PRODUCER INTERVIEWS 


A Quality View 


Producers One on One 


Many people and experts can offer advice on submitting quality business, but no advice is as valuable as that which 
comes from your peers, Your peers are an excellent source of information. They have been there, done that, so to speak, 
and will often times let you know what works and what doesn't. Lets take a look at what these two outstanding 


Producers had to say about submitting quality business. 


Individual Producer 
David Cohen Agency 
83.3 Percent Retention 


“I have been in the insurance industry for about 12 years. 1 
have been with American Income for five, 1 came to AIL. 
because of the lead potential, he income potential and the 
frecdom they offered me as a Producer. This has been an 
outstanding opportunity, and a choice I am glad I made. 


A typical day for me involves making phone calls in the 
morning where | handle all of my customer service issues like 
lapses, problems and corrections. In the afternoons, 1 usually 
ary to make about five ко seven appointments in the field. 


As for business quality Г believe И starts the moment I step out 
into the field. Once you are in someone’ home, you have го 
start building trust and developing a relationship. You ако 
have to make yourself available to discuss an array of topics. IF 
you show an interest in your prospects then they will show an 
interest in you. Ir is all about give and take just like in any 
other relationship. After the relationship is established, 

that business is the next natural step. 


Customer service and follow-up are key. This is why I devote 
most of my mornings to making phone calls. Keeping the 
channels of communication open leads to business longevity 
and referrals. Personal one-on-one contact every three to 
months is important as well. When you are continuously 
focusing on service, you arc less likely to lose a customer. 


The advice 1 would give new Producers just starting out is, 
work, work, work. If you don't spend the time in the field it 
just won't happen. Also, remember to stay in touch with your 
clients and follow-up on everything.” 


IK 
Individual Producer 4 
Rick Altig Agency 


88.1 Percent Retention 


“1 organize my week based on the 4/2/1 plan, What this means 
is that 1 spend atleast four days in the field, two days making 
calls and setting up appointments, and one day 1 focus on 
customer service, 


1 believe customer service merits some focus and attention 


because that is what keeps your customers from lapsing, or 
cancelling, What 1 like to do is watch the weekly reports. For 
me, this is the best way to keep track of my customers, IFT 
notice a problem, 1 call to help that client find the right 
solution for them. 


A Producers primary concern should always be his or her 
customer, and filing that customers needs. When you make 
the right fi to begin with, you are less likely to see 
cancellations. From a quality stand point, fitting the clients 
needs should always be a top priority. 


American Income has offered me a unique opportunity. When 
по one else would hire me, Mr, Rapoport did. He also told me 
was going to successful. IF were co tell a new Producer, just 
starting out, what it rakes to be successful, 1 would tell chem to 
be persistent, set realistic goals and never miss a bonus. Being a 
little disciplined and a lor hard working never hurts either.” 
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SUPERVISING AGENTS ` ` _ GENERAL AGENTS __ 


Kanata, ON 


Ridgeland, MS 


Auckland, NZ 


Columbus, OH Ft, Lauderdale, FL 


Chattanooga, TN 


Time F 


A rd to E 
July Production Month: $102,403 1st Yr Eric Neal 


: il Я 1. Robert Morrison 
Month: $43,409 1st Yr, Gino Tamil Month: $50,606 Net ALP Chad Мей 1 Reber Mon alee mis 


5 | Timothy Simpson | Rick Alig 
7. | Samuel James Gleb Ostrovsky 
3. Shannon Richardson | 42430 | 44939 730 | в | Joshua Robinson | Geneser-Bitman 
4. Robert Dunn 40,183 | 40849 | e 6 | Keith Zabrocki Mare Morton 
5. Elaina Bosco 35286 | 42514 758 | 6 | Wiliam Cook Tom Willams 
6. Barry Dillah 33,860 | 39960 698 | 7 | David Hausman Eric Giglione 
EEN (два | iilum инш || МИШ 7. Chris Hernandez 32,705 | 44011 716 | 5 | James Beck Scott Smith 
2. Patty Esparza 20,542 22,877 Joshua Goodman | Bil Jennings a | жеп | э Ал | 6. еври ee 
4, darrod Taylor ыр 187722 Matthew Wood | Rick Alig 9. Mark Redington 28581 | 37,313 694 | 4 | Paul Rumbuc Durhon Oldham 
As: Dustin Venelamp 9S 24,382 Gregory Krier Rick Altig 10. David Raymond 27476 | 29357 | 93 4_ | Joseph Diecedue Nick Nitkowski 
5. Dale Cheney 16073 20024 : Michael Hanson | Altig-Martyn 


YTD Production YTD: $489,120 tst Yr, Eric Neal YTD: $864,620 Net ALP 


YTD Production Month: $142,726 tst Yr. Vladimir Opra Month: $237,992 Net ALP Vladimir Opra 


*1. Robert Morrison | $182,498 | $182,498 | 89 15 | Timothy Simpson | Rick Altig 

“2. Lori Boynton 172,479 | 172479 746 | 4 | Gary Williams Rick Altig 

*3. Shannon Richardson | 170,58 | 217,132 730 | 6 | Joshua Robinson Geneser-Bitman 
1. Mary Ann Gaelic | $94,823 | $176,777 3 Lawrence Houck | Steve Friedlander E a pe Reddington 168,383 | 211,040 694 | 4 | Раш Rumbuc Durhon Oldham 

г j. Benjamin Gibbs 166,084 | 209,564 | 79 2 | Roland Fletcher Geneser-Bitman 

2. Stefan Reynolds 71,851 131,456 2 Lawrence Hauck | Steve Friedlander 6. Peter Athas 155367 | 213589 715 | 7 | Samuel James Gleb Ostrovsky 
3. Todd Kubes 44,693 91,596 | 83 1 Sara Beckley Rick Altig 7. Tracey Johnston 147,836 | 172,208 | 78 7 | Patrick Shehan Geneser-Geneser 
4. Cassandra Baryk 39,000 68407 | 85 2 Eric Guinn Ali Shahrak 8. Kevin Leonard. 145,769 | 213,651 683 | 3 | Marlon Underwood | Scott Smith 
5. Allan Gilbert 35,090 118208 | 83 5 Thomas Reddoch | Scott Smith 9. Elaina Bosco 139,161 | 199408 758 | 6 | William Cook Tom Williams 

10. Eric Tuttobene 137,337 | 197,256 722 | 3 | Paul Rumbuc Durhon Oldham 


Supervising Agent selection guidelines tor recognition in the Spotlight are as follows: Must have one First Year Agent coded and meet all production requirements. 
General Agent selection guidelines for recognition in the Spotlight are as follows: Must have two First Year Agents coded and meet all production requirements. 
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Established in the 19805 in honor of Mr. Bernard Rapoport, 

American Income's founder, the Founder's Club recognizes those 

Individual Producers and Public Relations Representatives who 

consistently distinguish themselves as true leaders and outstanding 

achievers. This club has just recently been re-instated due in large part to 

its popularity. Below are the revised qualifications for the 2003 Founder's Club 


Produce $10,000 of Net ALP for four consecutive months with a 76 percent 
retention rate. 


Must have eight full months of tenure as an active Producer. 


For four consecutive months, generate 2,200 lead cards per month. 
OR 


Submit nine TGs (groups)* per month for four consecutive months with a 
combined minimum of 5,500 members per month. 


* Groups must have a minimum of 50 members and have a three percent response 
rate before it will count as a group towards qualification. 


+ A Founder's Club ring upon first time qualification 


Ф Subsequent qualifications a diamond will be added to the ring or the 
qualifier can request a ring for their spouse. 


Founder's Club qualifiers will be listed in Spotlight quarterly. For more information 
on the Founder's Club, contact your SGA. 
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Established in January of this year, the President's Club 
recognizes those Individual Producers and Public Relations 

Representativs who commit themselves, year after year, to turning 

in not only quanity but quality business. The qualifiers of this Club 

will also be recognized at convention for their outstanding performances 
throughout the year. Below are the qualifications for the 2003 President's Club. 


* Produce $100,000 of Net ALP in the calendar year with an 80 percent 
retention rate as of Dec. 31, 2003. 


+ Must have eight full months of tenure as an active Producer 


۰ erate 24,000 lead cards in a calendar year 
OR 
@ Obtain 96 TGs (groups)* plus have 12,000 cards. 


For a group to count towards qualification, the group must have a 50 member 
minimum and have a three percent return with a minimum of 10 cards. 


* First time qualifiers will receive a President's Club ring and $1,000. 


* Subsequent qualifications a diamond will be added to the ring or the 
qualifier can request a ring for their spouse plus the qualifier will receive 
$1,000. 


* Qualifiers will be eligible to come in one day early to convention. 


President's Club qualifiers will be listed in the February 2004 Spotlight. For more 
information on the President’s Club, contact your SGA. 
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MASTER GENERAL AGENTS 
A Rochester, NY Í I Rochester, NY 


Rochester, NY Auckland, NZ 


July Production Month: $190,653 tst Yr. Slav Bilman Month: $236 811 Net ALP Ed Orell 


1. Steven Greer $114,366 Durhon Oldham 
2. Paul Rumbuc 97,502 187,912 Durhon Oldham 
3. Jim Bianchi 86,670 105,015 Durhon Oldham 
4. Brian Quinn 84,579 93,093 | 87 Geneser-Geneser 
5. Lawrence Hauck 84,387 94,770 Steve Friedlander 
6. Steve Foti 74370 121,795 Jatoft-Foti 

7. Nickolay Gusev 74,313 82,603 Vlad Basov 

8, Bill Hayer 74,180 75,437 Rick Altig 

9, David Iriye. 73,193 98,157 David Cohen 

10. Kevin Khadivian 65,832 95,084 Scott Smith 


. Paul Rumbuc $748,859 | $1,226,059 Durhon Oldham 

. Steven Greer 584,364 668,588 I Durhon Oldham 

. Leslie Taylor 517,682 599,525 { Geneser-Bitman 

|. Lawrence Hauck 495,914 575,879 Steve Friedlander 

. David Iriye 468,027 530,634 David Cohen 
John Baldo 418,180 488,439 Giglione-Brister 

‚ Ronald VanWoesik 415241 477,313 E Vlad Basov 

j. Steve Foti 367,859 635,313 Т Jatoft-Foti 

. dim Bianchi 355,592 445,486 Durhon Oldham. 

. John McCreary 323,759 404475 Furer-Whittinghill 


Master General Agent selection guidelines fr recognition in the Spotlight are as follows: Must have four First Year Agents coded and meet all production requirements. 
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BONUS PAGE _ 


$Show Me the Money$ 


Retention Bonus* 


Qualifier SGA 

Timothy Cruise Scott Smith 
David Wang Scott Smith 
Matthew Wolfanger Durhon Oldham 
Robert Ulreich Jatott-Foti 
John Rice Jatoft-Foti 
James Dattilo Marc Zipper 
Scott Remmey Eric Giglione 
Anthony Christman Gary Bleier 
Gaurang Pandya Joshua Chalom 
А-ат Walji Rick Altig 


Bonus Amount. 
$3,711.68 
$3,394.43 
$3,222.50 
$3,119.93 
$3,060.29 
$3,038.13 
$2,858.62 
$3,737.78 
$2,684.64 
$2,615.78 


Total Retention Bonus Paid Out: $550,946.72 497 Producers Qualified 


Leadership Bonus* 


Qualifier SGA 

Jim Bianchi Durhon Oldham 
Paul Rumbuc Durhon Oldham 
Lawrence Hauck Steve Friedlander 
Steven Greer Durhon Oldham 
Bill Cook Tom Williams 
Jason Mollo David Zophin 
David Iriye David Cohen 
Nick Gusev Vlad Basov 
Keven Khadivian Scott Smith 
Steve Foti Jatoft-Foti 


Bonus Amount 


$9,671.24 
$8,495.39 
$8,483.30 
$7,157.25 
$6,257.89 
$4,842.27 
$4,735.33 
$4,553.14 
$4,461.23 
$4,280.35 


Total Leadership Bonus Paid Out: $165,718.04 90 Managers Qualified 


PR Bonus* 


Qualifier SGA 

Rona Pileggi Spano Scott Smith 
Leo VanDenBussche Rick Altig 
Joseph Galusha Durhon Oldham 
Richard Meshulam David Cohen 
Robin Andrade. Giglione-Brister 
Laurie Onasch Joseph Manone 
Brenda Disomma Eric Giglione 
John Wilkinson Geneser-Bitman 
Parminder Sihota Rick Altig 

David Blaisdell Rick Altig 


Bonus Amount 


$4,409.46 
$2,250.90 
$2,234.21 
$1,962.90 
$1,681.38 
$1,525.97 
$1,456.33 
$1,444.63 
$1,440.00 
$1,128.24 


Total PR Bonus Paid Out: $32,262.12 41 PR Reps Qualified 


* Only the top ten qualifiers in each bonus category are shown. A full list of bonus qualifiers is provided on the 


inserts accompanying this magazine. 
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CANCER PLAN 


Introducing American Income’s 
Lump Sum Cancer Insurance Plan 


No one is immune to critical illness. That is why American Income developed the Critical 
Illness plan. In addition to that plan, we have also developed а Cancer plan. Of those 
individuals afflicted with critical illness, more than half have been diagnosed with cancer. In 
fact, more than one million people will be diagnosed with cancer this year alone. To find out 
more about why this particular coverage is so vital, read on. 


If you or a family member is diagnosed this week with internal cancer or malignant melanoma, are you financially 
prepared? Do you know what types of expenses you will face? 


What expenses will you face after a cancer diagnosis? 


Medical Costs Non-medical Costs 
Second/third opinions At home recovery care 
Cancer center treatments Lost wages 


Hospital copayments/deductibles Mortgage/car payments 

Surgeon/anesthesiologist fees Credit card problems 

Radiation/chemotherapy costs Child care 

Outpatient treatment ‘Travel expenses 

Cosmetic/reconstructive surgery Out-of-town lodging if treatment is in another city 


What are the odds that you or a family member will be diagnosed with cancer? For men, it is а one in two lifetime 
risk; for women, it is a one in three risk. 


Consider this sobering statistic: for every 100 claims submitted for critical illness, 54 of them will be cancer related. 


Total & Permanent Other 3% 
Multiple Sclerosis 5% ыа M mE 
Major Organ Transplant 1% —— “f 
By-Pass Surgery 486 — — —, Cance 
Stroke 8% ———— = 54% 
is Heart Attack 54 


1 


Sources: American Cancer Society 2002 
Health Care Study Group 2000 
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_ CANCER PLAN 


Our Solution. 
Lump Sum Cancer Insurance 


American Income's Lump Sum Cancer plan is a limited benefit policy that provides for first 
diagnosis of cancer that first manifests itself after a 30-day waiting period. Upon written proof 
of the insured's first diagnosis, the policy pays a one-time lump sum benefit amount. The cash 
benefit is paid directly to the policyholder, who decides how to use the money. A covered 
person is limited to only one first diagnosis benefit. Coverage terminates upon payment of the 
benefit amount. 


+ Choice of cash benefit amount: $10,000, $25,000 or $50,000 
+ Issue ages 18 to 64 


Policy covers leukemia, Hodgkin's disease and forms of malignant growth positively diagnosed as 
cancer (Note: The following conditions are not considered cancer for the purposes of this policy. 
Skin cancer, carcinoma in situ, Stage I of Hodgkin's disease, Stage A prostrate cancer and 
melanoma diagnosed as Clark's Leve I or I) 


Benefits are paid directly to the policyholder unless otherwise indicated 

The policyholder decides how to use the money 

No physical exam required — a few health questions determine if you qualify 

No hospitalization required to receive benefits — only pathological proof of cancer is required 
Pays in addition to any other insurance 
Guaranteed renewable to age 80 or upon payment of benefit. 
Benefit reduces by one-half at age 65 


Policy cannot be cancelled as long as premiums are paid 
on time 


ooo 9.9. 9 о 


D 


Rates cannot be increased on an individual basis 


+ Choice of individual, single parent or family coverage 


a ха |v ме |x] PA Хм | 
Ак | x [Ga Mo | ¥ |N PR [wa | x 
az x | у [МА nm | x |e | y w | x 
Ar | x io хм | x iy | к хм у 
САУ | x ley | ум | х | x мух 
| x N | X MS | x INC | x IN | x 
со | x م‎ |x мо |х [o | x тх | × 
cr е |y lor |y lon | x jur | x | 
be |у | y [ne | x ок | x [vr |r| 
ос | x fía | x [nv | x jor | x ha | | 
Bee PO Y Pendre 
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STATE GENERAL AGENTS 


Category I 


Rick Alig 
Durhon Oldham 


YEAR TO DATE PRODUCTION 


Se [omen] vere mw | [oa] 


Geneser-Geneser $330,101 


1,127,903 
297,183 
189,797 
259,151 
192096 


$123,600. $395,519. 
596,400 pd 1,789,245. 
164400 181 43781 
123600 154 509 
182000 132 410,230 
180000 107 358,215 


684 
742 
700 
710 
686 


6141958 474800 147 

1,671223 668400 250 2323329 
884,766 — 865200 102 — 1256009 
1278875 1,344,000 2,111,658 
1078,76 1,260000 1,962,992 


1st Yi 

Agent 
$159,600 
126,357 


JULY PRODUCTION 


Ee 


$96,000 
84.000 


166 
150 


$170,156 
210,526 


678 


725 $1,177,244 


YEAR TO DATE PRODUCTION 


Net ALP 


175 $1,277,648 
1,253,616 


$672,000. 


565,974 588,000 


Category Ill 


1st Yr 
Agent 
$97,361 
87881 
84,637 
71656 


JULY PRODUCTION 


Standard Net ALP | NG 


$68,400 — 143 — 8127280 
68400 128 176015 
68400 124 140230 
68400 105 113900 


YEAR TO DATE PRODUCTION 


1st Yr 


M Net ALP 


or 
Standard | сүү 


$407,884 — $478,800 $619,689 
443,116 47880 1,055,433 
635,734 478800 133 3980338 
463307 478800 703,682 


SPOTLIGHT AUGUST 2003 & WWWAILIFECOM 


STATE GENERAL AGENTS 


JULY PRODUCTION 
1st Yr 
Agent 
$122,899 — $56400 218 
111567 — 56400 198 


Net ALP | NG | Rin 


$153,363 720 
164619 701 


Standard | 5,01 


Category V 


JULY PRODUCTION 
Standard 
709 


% Of 1st Yr % 0! 
A8 | merap | no | ae |} SEES 


YEAR TO DATE PRODUCTION 


1st Yr ara| %0 

Agent | Standard] gud | Net ALP 
$394,800 198 — $1,028,968 
394800 164 892,531 


$782,445 
648,861 


YEAR TO DATE PRODUCTION 
Net ALP 
124 — $401,869 


$384,501 — $310,800 


Rick Altig & lija Orlovic 


JULY PRODUCTION 


Avent | Standard | 5,01 | net ALP 


$52,953 $4000 — 120 — $57762 85 


YEAR TO DATE PRODUCTION 


1st Yr 
Agent 


$176487 — $132,800 


Standard | 260! 


133 — $214,693 
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INSIGHT PR NEWS 


STHIKE! 


This article was provided by George Farenthold, NILICO Public Relations. We all can 
learn a great deal from others, and here is what George had to say about helping 
striking union members in his community. 


Public Relation — Ships 


As a PR Representative for American Income, a lot 


of people are counting on you, and your dedication to A famous personal coach said it best, "The quality of your life and your work will be based on. 


FROM THE DESK OF: = the quality of the questions you ask yourself?" What questions come to mind when you hear 
going out and sharing our story with local labor 


Larry Strong the word strike? 
Senior Vice President unions and credit unions throughout the country. Those of us who have spent our adult lives in the labor movement know if there ever was a 
of Marketing taboo word it would be strike. Forget about the obvious questions about the military, bowling, 


Your SGA' ability to build and continue to grow baseball or e s. What we need to talk about is à union work stoppage. А. 
strike relates to us, and our friends in labor. Knowing this, what kinds of questions does 


this bring to mind for our American Income and National Income field forces? 


your Agencies is directly impacted by your ability ко 


“American Income Life is dedicated to 
the proposition of serving and. 
protecting families." 


establish and maintain successful relationships which Let's start with some shared basic principles: friendship, justice and opportunity. If we are truly 
the friend of labor we promote, then it stands to reason, if a friend is hurting, we go to their aid. 
The age old labor maxim is, “An injury to one is an injury to all.” 


ultimately produces leads. In turn, your lead 


production positions us to deliver our products and Asa friend, a vendor and a representative of labor, strike, to me, means it is time to really go 


nodern 


When was the last time someone asked you what you 
did for a living? Chances are it has been awhile, but 


probably not as long as the last time you were asked, 


jeld force — 


services through to the other half of our 


our Producers. 


to work! Most of us in the 
tion. 5 


ime to take 


our friends on strike 


bor movement would say it is campaign time, or rather it is 
he immediate question becomes, "What can we do now to help 


The obvious thing to do is show our visible support and join the picket line. However, true 
support should be more t visible, Bring bottled water, bring an attitude of support, listen, 
walk and talk. ake a really important impression, Listen to these members. 
Understand their issues, get to know the reasons these individuals voted to stop working! T assure 
enching decision far them. This isa time to empathize and be compassionate 

A's food bank, Maybe not all of it, but get some 
canned food to the picket line. Someone could probably use it, and someone else will know you 
care. Don't worry about who or when, just bring it and leave it with the leadership. 


“Why do you do that for a living?" 


The dreams of countless thousands have become 


I believe the "why" behind the "what" is critical to а 3 his is your time to 
Y а а reality through “opportunity unlimited." Most 


the very process of achieving success. More KS 


recently, the testimony of the Producer of the year, biis 


important, our belief system in "why" we do what we 


blo erwood, at our convention in Orlando 
do fuels our desire to continue with what we do. The M arlon Underwood, at our convention in Orland 


reminded us, on 


financial rewards we reap for successfully executing , how lives can be positively 


Once you have identified the leader, find out what else they need and what they want. Want 
and need are two very important words but different things entirely. Make the distinction and, 
whatever it takes, help them get what they need. If you can, maybe you ean help with their 
wants, but be practical. 


our mission — in this case as PR Representatives it is transformed through a relationship with American 


generating leads = may be fulfilling, but real lasting јасоте Life 


and meaningful success is driven by a higher purpose. 


You can do something. Don’t delay. Do it today an important relationship is at stake 


Make no mistake about the role you play as a PR {уш don't! 


American Income is dedicated to the proposition of 


Representative. You are not here to serve in the rear At our Agency's monthly meeting, 1 take advantage of that time to remind our Producers we need 
to increase food bank contributions, and I invite them to the next strike event. 1 can only hope they 
100 will join in and show up on the line, but if they don’t that is okay too because they know National 


Income's Public Relations forces will be there on their behalf 


serving and protecting families. Too often, we lose 
sight of the reality that the manifestation of a lead, 


first conceived by your relationship building skills is will be found, presentation in hand and TO at ready. 
what bridges the Company to this commitment. If 


doing some menial duty. The front line is where you 


1also take the opportunity at our monthly meeting to ask for monetary donations. Any donation 
will help feed striking families another week and maybe the week after that. We provide these 

er the auspices of the local union and the central labor council, but they know where 
it comes from = real brothers and real sisters standing strong together for justice on the job. Take 
them, and your job, to heart. We need them more than they need us, but this is one of the few times 
you can remind them you really are on their side. 


I love to help these folks because they are my folks — they are your folks. Go now. Go to work and help. 
somebody. What career could be any better? 


Your continued commitment to the process of 


this is not a noble enough cause to “get excited” 


donations 


building relationships and producing leads is what 


about, let's take a quick second to remind ourselves 
how we effectively meet this proposition each and ensures that future lives will be changing for the 


every day. better — а noble cause indeed! 
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PR REPRESENTATIVES PR REPRESENTATIVES 


YTD Production 
PR Manager No. Cards PR Manager No. Cards 
1. Debbie Enstedt Rick Altig Debbie Enstedt 149,689 | Rick Alig 
2. George Farenthold .097 | Durhon Oldham 2. Richard Meshulam | 32,868 | David Cohen 
Debbie Enstedt 3. Charles Hill 3. Charles Hill 30,424 | Jatott-Foti 
Winnipeg, МВ 


YTD: 61,879 cards Denise Bowyer 


Category A No. Cards SGA 


Deco Ay 1. Joseph Galusha Durhon Oldham “1. Rona Pileggi Spano | 27,033 | Scott Smith 
E 2. Leo VanDenBussche Rick Altig “2. Richard Meshulam | 19837 | David Cohen 
3. Robin Andrade Giglione-Brister *3. Brenda DiSomma 19219 | Eric Giglione 
l Leo VanDenBussch 
pemo S A жэй бн = 4. Rona Pileggi Spano Scott Smith 4. AL Wall 17,861. | Joshua Chalom 
$ ` 5. George Farenthold Durhon Oldham 5. David Blaisdell 17466 | Rick Altig 
Category B. Category B No. Cards 
1. Mario Soljan “1. Laurie Onasch Manone & Altig 
2. Laurie Onasch Manone & Altig *2. John Wilkinson Geneser-Bitman 
3. Anne Bowyer Akers 8 Altig “3. Майа Arony Steve Hartman 
Category В: 4. Irene Rurycz James Surace 4. Brenda Swecker Chris Lafond 
5. Malka Arony Steve Hartman 5. Irene Rurycz James Surace 
Mario Soljan Laurie Onasch 
Auckland, NZ | Menomonee Falls, WL 
Month: 125 groups Darrell Dorey 
4 
1. Jenny Williams Rick Altig “1. Susan Fuldauer Mark Hancock 
ч - 2. Susan Fuldauer Mark Hancock. *1, Donald Spohn Marc Morton 
Category C: 2. Jaime Midtbo Phillips-Jennings “2. Becky Cutler Bill Jennings. 
3. Becky Cutler. Bill Jennings. 3. Richard Case James Surace 
Jenny Williams Susan Fuldauer. 3. Kenneth Lett Allan Jennings. 3. Kenneth Altizer Marc Morton 
Redmond, WA Indianapolis, IN 


Category А = SGA categories one and two, Category В = SGA categories three, four, five and six. Category С = Top number of contracts signed from all SGA 
categories. Public Relations Manager selection guidelines for recognition in the Spotlight are as follows: Must have two PR Representatives coded and meet ай 
Production requirements. 
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PR BONUS 


Rona Pileggi Spano 

Leo VanDenBussche 

Joseph Galusha $2,234.21 
Richard Meshulam $1,962.90 
Robin Andrade $1,581.38 
Laurie Onasch $1,525.97 
Brenda DiSomma $1,456.33 
John Wilkinson $1,444.63 
Parminder Sihota $1,440.00 
David Blaisdell $1,128.28 
Susan Fuldauer $963.70 
Mario Soljan $910.28 
Becky Cutler $767.93 
Robin Denham $717.00 JULY 
Јас ine deVooght $679.91 
Brenda Swecker $603.84 
Anne Bowyer $505.00 
Irene Вигусе $500.67 
Frances Christie $491.48 
George Farenthold $468.81 


Chery! Cook $451.80 
Erica Dalager $366.70 
Lou Nell Busby $365.40 
Jenniter Opra $356.29 
Shannon Walker $354.47 
Jaime Мико $350.06 
Jenny Williams $334.40 1 


Joseph Ward $328.40 
Kerri-Ann Tumbarello $322.20 
Al Wall $321.69 
Vivian Dwyer $318.20 
Malka Arony $317.80 
Mark Gagliardi $258.21 
Donald Spohn $251.91 
James Tasker $223.83 
Susan Kelleher $219.78 
Kenneth Altizar $202.50 
Cynthia Lebrun-Yaffe $198.00 
John Molina. $195.48 
Robert Dailey $189.12 
Bernard Wendekier $183.24 


$32,262.12 
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Jim Bianchi 
$9,671.24 


Paul Rumbur. 
$8,495.39 


Lawrence Hauck 

$8,483.30 

Steven Greer 
7,157.25 


Bill Cook 
$6,257.89 


Jason Моо 
$4,842.27 


David Iriye 
$4,735.33 


Nick Gusev 
$4,553.14 


Kevin Khadivian 
$4,461.23 


Steve Foti 
$4,280.35 


Marc Rosen 
$4,095.33. 
Patrick Dur: 
$3,985.68 Е 
Greg Partes 
$3,750.63 


Tomas Thundiyil 
$3,657.39 


Theodore Pappas 
$3,303.37 


Camy Smith 
$3,199.55 


Bill Hayer 
$3,118.61 


Ron VanWoesik 
$3,106.59 


Steven Jakubezak 


‚039. 


LEADERSHIP BONUS 


Joshua Goodman 
$2,980.73 

Erik Graham 
$2,792.98 
Doreen Ryan-Foti 
$2,661.32 

John Baldo 
$2,640.12 

T" MeNallan 
$2,607.03 


James Ballı 
$2,573.34 d 


Kent Booze 
$2,570.40 


Michael Kolasa 
$2,532.92 


Keith Zabrocki. 
$2,409.06 


Thomas Young 


David Ман 
$2,314.30 


Ethridge Hayden 
$2,133.36 
Vedran Pipinic 
$1,845.73 


Roger Geering 
$1,827.79 


Kevin Surles. 
$1,677.94 


Fernando Amorim 
$1,520.99 

Steve Brooks 
$1,609.18 

John McCreary 
$1,403.29 
Melinda-Rae Lyse 
$1,369.14 


July Bonus Qualifiers 
Matthew Wood Christopher Benjamin 
527140 $835.77 
Samuel James Arthur Greene 
$1,203.09 $618.17 
Jim Read John Burnett 
9119109 $508.23 
Leslie Taylor Stelan Reynolds 
315733 $553.80 
Melanie Cohen Jerald Muhammad 
$1,045.16 $516.96 
Abraham Kim Rebecca Dunwoodie 
$104057 $459.68 
Elaina Bosco Jarrod Taylor 
$1,011.06 $425.79 
Lorena Barriere  Saeideh Nessar Ali 
$1,009.34 $423.14 
Linda Bavknecht-Micks — Matthew Wolfanger 
5%269 $398.29 
Mary Ann Gaelic Robert Morrison 
593016 $397.03 
Andrew Fike Jason Anderson 
$856.14 $396.65 
Carey Thompson Је Pilotte 
$812.18 » $385.77 
Robert Dunn Brenden Determann 
580202 $368.53 
Lewis Prochnau Anthony Scavera 
$794.73 $358.09 
Peter Koch Edwin Flores 
377833 $346.88 
Eric Tutobene Joseph Snegon 
570652 $341.55 
Erit Hoen Jeremiah Vecs 
$592.21 593868 
Michael Hardy Roddy Yamachika 
$580.54 $336.44 
Hal Herman Garrett Marrero 
$640.89 $326.95 

Total $165,718.04 
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Kobie Samuels 
$321.29 

Cheryl Anderson 
$318.86 
Michael McDonald 
$312.97 

Scott Georger 
$290.73 

Lori Boynton 
$286.14 

Alfred O'Connor 
$280.57 

Karl White 
$279.66 
Maurice Davies 
$274.86 
Christine Hartman 
Jeffrey Ahern 
$264.91 

Larry Lozano 
$264.03 

Andrew Scott 


$230.25 

Mark Reddington 
$199.30 

Jason Crain 
$197.04 


RETENTION BONUS 
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E С (eg Harman ftev Bartman Marcus avita. Gighone-brister 
be bic Guna Гр jon var. Mare Joe 
pol! Sen Sónar LT Lampe Merane E Jennings 
een anda Moria por Abert тәти Iro 
kg Patrice len бвед nee UH A? 
ES рами (ës Ld мй Caskey Bil Jennings 
io wer aka ЕЗ Gri белит ка Mig 
SS E T MEE CN 
ween ic Gane Jee Scheider Seon Smith 
foe hae SE, Duran (tum. mran fani Једна Chalom 
[LM coor tn E D 
" Goal Mee Won 
Е Eel SS SS SS. 
‘Russell Morris E Co S E Sa 
FE, bebe КЕЛ төш бим, ken Va 
С ЕЕ bt por LIA 
не mee БШ. Ss E: IS 
Eed GH Es ` Si, E: 
ch 
Gregory Siard KA d ми Gi bech 
SEI c ik SS 
ЕЕ Se ШЕ ER 
KS, Eco T: SS 
EE ER E SCH 
E ERI ES SS 
EE D = nes 
Së ES m ES 
Sen ET da E 
E к» ке SS 
SG кы EC 
Ин 
p E ES ESL. 
FS, ri Dahan Dën Mud Thomas 
GH = S 
ER Ln == 
з ШЖ з. 
Ed Madhya Woodyard 
EE SCH 
SE E: El SE 
Ser Se Së mm 
SI SS ES Ee 
Se ER E, LO ES 
la EM SC, 
iin ter НАША уча E 
E нин Eat Sc 3 
[37 Шш ша e 
Hd Ми Em Së EA 
SE an E Ss Ss 
SS REM Sc SS E 
Kei bee SS Бы. 
i GH 
Eck SECH GC 
GE Zei E Ела ER 
ud, s mw БО AM AE 
Er] » СЕКЕ ‘Frank Sommers Durhon Oldham $us 
MAS Gs e LH GU 0505 
Ма E MEE Fr 
ШШ Enter — Mur, zs SCH 
BC MED Së ES Se mee 
Gem iM EE Së ES d 
ES Go im ЕЕ ie 
Se ES Së E Si, 
ECH = ЕЁ Eu. mm 
Ee: mime ER Saz, Sie | 
Y БҮ? E 
ium Шш ore E UN 
бе Ша йр Sep К їн 
SS pan mama EM. MEE S 
hai pola Chalom 
Ss Se, Ek: Ss ES | 
pare ed Han Been Brian Top: КАША $1,008.03 
bk ai GU? amunini Cms Lafond BE 
St, س‎ mu BELLO ox 
pd Ganin ано. [5^ 
Кы ШШ Шш” SS, : En 
EE Eu Eu. mu Шш ШЕ E 
Ee Шы E кыш И ЧИ ا‎ 
Se, Hi ee SS Um mco mum Go 


SPOTLIGHT AUGUST 2003 а WWW.AILIFECOM 


QUALIFIER AGENCY ‘QUALIFIER ‘QUALIFIER 
ny uid m LET T pr 
заш па Я LES [^ proe 
Yi Gert Ka Ki ee bc ez 
ie Wan a Zo Sien ao 
is rr icon EAT po mant Nas 
Sum hes Save lite уи кан м [o rur Нама 
Da ттар Bolo Bur TOR маман m Wir Tori Vr 
Ма ie Pr оттум ЕЕ Je шш 
КЕ [^ SUM бийи Ем Jm Мани 
Hit hrs [13 SS ТЛ Lr [J^ 
Ka vin! WON Fee ара (e Mont Оне 
p [^ lam JEN Vic Кул каз Риши 
Vin Cu рин SU рен шер ЕЕЗ James Lanin 
Kaka [m A ЕЕ E 
Weir Sa iê ШИ Vo Zeit GG 
Ve don mê Bun Сиу tut камы aa eater 
ре тид Ze ЖИП Ee Ki br 
КЗ Lo mi Noui Ry ks tn и 
pa КЕЙ ma Mater Ho p 
dei SI me ES KE fale чиа, 
e outen com LEN pny Kies? Pr at ay 
Kr ien БИЛ Lado REH Se 
Hien M is ЖИП wa Runde Ze Б 
tei het Ke? mn GE Ee LG 
Ee p таваг 
[m M SM бшшш EES, Vs ems 
бай аи Dai ше mn a Ghd киы КЕ 
Kc? wir JD E DT oid 
КАСА Kan mu DC Sin ийме [o 
Hr bey po би Аза PI ossi Win 
Jo Papa Ve КОЗ ЕЕ тш e 
Ka? [ur име ` Ee KH 
арин Gl К пан Gr A Wéi 
TL, ir реа Ge Vie 
VH Ve ka b л 
Ku Ch E Gen De Kc 
КД ke Hone КЕР See frat ect 
Wi feine Bes EE: Kim 
SCH E 
Ka Eva mm Eë SE 
ENK gi 
м Ру EI Fr Dota inte 
Toms Hi WË Sn ees io Sei Tng 
mom i EG: Ze [1 dede мо 
[o Vie? Zeen to КА 
Arb Tu ho [oor Б А 
pom Ken ЕЛЕН [^1 lona ne 
ni nae нит АА D кени ae 
Hz ben Roi юрми ш тшту 
таст V i wi Ho Bä, ern Hane 
m ono лин hdi BSS) у мө Lie 
Kata Ze wi D а ani пар 
dada Wen 0 ЕТА Sin Pipe hem Pay 
SC bi Ki Sa in pon ZG 
r Co n 2 
pr Б Ши Ex Bas Baum [ite tem 
Ми бим Gone КАША por foe ta 
Lam Ton Wir LM pea por Se 
gen Cesare br бујни ЖОП Heather Byrne мш Carola Conon 
ШЕЛ don init 00100 шайин LL Сац himen 
KH pron SBA та eot LE КА 
A КҮЗ ШЗ маици кош [on 
We Mte Я Нин lay ha facto КА 
ene or P4 ИН Ce Pi pope 
Жаш Mid E ЖИН umm КАА Son Nei 
Kei насны icon MUS wi Sc prod 
байт SUID бшетш, ү por 
DI, [TEC Tum Ei nen den 
Hen Pris ИН Cu бена овци ps КҮ ШУ 
Gm ED mc Бш c E ШШ 
iech Di Gi Er? ta jan 
Gei E Ce E^] " 27 
Шш mi mu mm SS nz wm 
Wing Wet SW Mati P пка Sida ос lee ЕЛА 
Joe Cay SCH Js Bade ка а ares от Pro an 
КП Dt ita Ze ims Beton ` Ca sun 
n fr LS SS 
d УТО Gas Sen 
day o ШТА ушж 
hia Dn TR ра wen Tuin 
EE Бий ret БЕШ Total Bonus Paid Out 
соди (оне Иш ta tenor == $557,529.44 


SPOTLIGHT AUGUST2003 ж WWWAILIFECOM 


